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Summary of Tour Salon 2010 - Business for tourism. 

During the 21st edition of the Tour Salon, the largest meeting of the tourist industry in Poland, the grounds of Poznań Fair hosted 760 exhibitors from over 40 countries. Exotic atmosphere, sun and music in the halls 5, 6 and newly opened hall 6A accompanied the exhibitors during arranging a series of business meetings often ended by signing of contracts. On the days open to the general public, this unique atmosphere inspired the guests to endeavor holiday travels to distant or pretty close places. From 20 to 23 October Międzynarodowe Targi Poznańskie were visited by over 30,000 guests, including 15,000 during the first two days for professionals.

Tour Salon is a great event for representatives of all Polish and many overseas regions, travel agencies, tour operators, tourist services, carriers, airlines, Internet portals and publishing houses that focus, among others, on special exhibitions: "Health  SPAce”, Business Tourism, “Extreme" – Active Tourism, "Coach Exhibition" and "Tour Salon Airport". 

Tour Salon is a perfect place for business, those who use the Tour Salon Business Planner - a system of arranging meetings, know it very well. Lucrative contacts are established at the fair, many professional visitors arrange dozens of business meetings with exhibitors. 

On the basis of the opinions of our exhibitors, this year's fair can be regarded as highly successful and fulfilling the expectations placed in them. Tour Salon once again proved that the role of the fair is, on the one hand, to promote the image of companies and inform about new offers and, on the other hand, to enable face to face business - finished with a handshake. This can not be replaced by the Internet or even the longest talks on the phone. 

This year's number of 15,000 professionals was proportional to the number of signed contracts and the halls were vibrant with the business talks.

Fair under the special patronage

This year Tour Salon patronage was taken by the Minister of Sport and Tourism, the Mayor of Poznań, the Polish Chamber of Tourism and the Polish Tourist Organization. 

The partner country of this edition was Bulgaria, still charming with its beauty and diversity. Partner Region of Tour Salon was Mazovia, whose presentation drew on the sumptuously celebrated 200th anniversary of Frederic Chopin's birth. 

The presence of many ambassadors, representatives of foreign ministries and tourism organizations also added splendour to the fair event. 

First "Fair Gold" for tourism 

Novelty of this year's edition was awarding the MTP Gold Medals to the best tourist products. This year the trophies were won by Małopolska Village Smelling of Herbs, proposed by Sądecka Tourist Organization from Nowy Sącz, Toruń Fortress, Fort IV proposed by Kujawsko-Pomorska Tourist Organization from Bydgoszcz and Industrial Monuments Route proposed to the Gold Medal by the Silesian Tourist Organization from Katowice. For almost 30 years the MTP Gold Medal has been a trophy that helps in the market competition as a symbol of product values, modernity and innovativeness. Companies that won the right to place this sign on their products confirm its marketing importance. It is a great chance of becoming popular and an excellent promotion of the most interesting showcases for regions. Natural and anthropogenic values, historical traditions, places of special events, elements of folk culture, ceremonies, remnants of the material culture and modern achievements, e.g. buildings or infrastructure objects - they all have a chance to support their marketing activities with this invaluable trophy and become known to the wide audience.

The best stand deserve special rewards

This year the Acanthus Aureus prizes were won by the following 11 entities, whose stands contributed the most to achieve the company's marketing strategy: West Pomeranian Regional Tourist Organization, Pomeranian Region, Ustka Municipality, Wielkopolska Tourist Organisation, Łódź and the Łódź Region, Marshal's Office in Łódź, Kujawsko-Pomorska Tourist Organization, Małopolska Tourist Organisation and the Marshal’s Office of the Małopolska Region, Marshr’s Office of Lubelskie Region, Masovia local government, Silesian Tourist Organisation and the Travel Agency Logostour ZNP.

Morocco - the partner country of Tour Salon 2011

During the opening of Tour Salon 2010 a letter of intent was signed by the MTP and the Ambassador of Morocco and Morocco Travel agency confirming the participation of Morocco as a Tour Salon Partner Country in 2011. This ensures the promotion of the image of Morocco as well as expanding business contacts with this exotic country. 

Conferences, lectures, presentations

Tour Salon also provides a rich program of events. The division into two days for the industry and two for a wide audience ensures that professionals can take full advantage of the conferences discussing current problems of the tourism sector and see presentations of Polish and foreign companies. This year the program was extremely extensive and the meetings had a high turnout. During the conference "How to lose tourist customers effectively", organized by a tourist portal otoWakacje.pl, the listeners learned how the catalogue descriptions affect customer's decision, why the Internet offer should be restricted to minimum, how to make a complaint to a tourist agency and why the bars in Sharm-el-Sheikh are served by Catholics and not by Muslims. 

At a conference dedicated in particular to MICE sector entitled: "Adapting Poznań infrastructure for the needs of the Meeting Industry - Poznań as a capital of Business Tourism" modernisation plans for Poznań Congress Center for the years 2011-2014 and extension plans for the main railway station and Ławica airport were presented. The conference was organized by Poznań Convention Bureau, Poznań Congress Center and the MTP. 

Main aims of Travel Camp, an open, informal meeting, addressed to those interested in effective use of marketing strategies in tourism were to exchange experiences, learn new tools and trends of e-tourism, as well as the integration of the tourism industry. Organizers: HotelNews, Fair Marketing and MTP as usual provided a large dose of practical knowledge and numerous attractions.

Traditionally, the Tour Salon held conferences and thematic workshops of the Polish Tourist Organisation, the Polish Chamber of Tourism, Regional Tourist Organisations, Local Tourist Organisations and the Polish Tourist Information Centres, as well as presentations and thematic blocks prepared by both Polish and foreign exhibitors. Attention of the participants was also drawn to the conferences: "Broken dreams" of the Polish Chamber of Tourism and the Marshal’s Office of Masovia region, press conference on Łuków Central Tourist Arch organized by Wielkopolska Tourist Organisation and the press conference to mark ten years of cooperation of Raport and Ławica airports, entitled ,, From Ławica to skiing resorts" and many other meetings, talks and lectures for professionals in the field. 

Numerous accompanying events for wide audience

On Friday, the visitors of Tour Salon had a chance to meet three well-known travellers. The first one was Marek Kamiński. At the meeting, "How impossible became possible. Travels to the end of dreams", the participants had the opportunity to see a movie "Kaminski and Mela together to the pole" and listen to a lecture of the well known polar explorer. This day the fairs was also visited by usually hard to meet Jacek Pałkiewicz, who signed his books, as well as most Polish Spaniard Conrado Moreno, who promoted his subjective guide "My Madrid."

This year the TOUR SALON cooperated with Tourist and Travel Portal Tubyliśmy.pl in creating the first Poznań Festival of Travel and Photography. The festival was immensely popular, the rooms where a workshop for hitchhikers and an accelerated course in photography took place were filled. The same situation happened at the meetings with this year's conquerors of Seven Summits - Martyna Wojciechowska and Anna Lichota.

As part of the Festival the Golden Feet statuettes 2009/2010 were given. Prizes were awarded to: in the category WATER - Alexander Doba "Alone by kayak around Baikal Lake", in the category MOUNTAINS: Martyna Wojciechowska for "Carstensz Expedition 2010 - Seven Summits conquered." Krzysztof Mrozowski, Dariusz Kandzia, Przemysław Kmita, Krzysztof Popardowski, Szymon Ponikiewski received a statuette in the category of LAND for "El Condor Rio Colca 2009", while the category ON WHEELS was won by: Szymon Belka, Anna Kitowska, Agata Ladzińska and Radosław Literski for „Scotland Castle Tour 2009”. In the last category - SPECIAL PRIZE the award was received by: Anna Lichota "Ania Everest 2010 - Lichota on the Roof of the World." 

During the Tour Salon there were also the Polish Open Championships Speed Badminton held in Hall No. 6. Participants and visitors of TOUR SALON 2010 could benefit from free lessons of speed badminton supervised by qualified trainers, win attractive prizes and watch the world best competitors in action. 

Traditionally, the Tour Salon hosted the Festival of Tourist and Sightseeing Books. The next edition of this event gathered the publishers of sightseeing literature, authors, artistic associations and social organizations. 

In Hall 5 the Indian Village was located - this area has enjoyed a special attention of the younger participants, visiting the fair in large numbers during the day for the general public. 

The fair visitors had the opportunity to see a number of exhibitions. Among them: an exhibition of photographs from Mateusz Damięcki expedition to Siberia by a 27-year-old Mercedes-Benz G-class, an exhibition of photographs from Cyprus and Africa.

Hawaiian salad i.e. Tour Salon business evening

Tour Salon business evenings have been a place of good entertainment for many years. Those who were there know it, those who were not ... should regret it and join the joyful crowds next year. First the prizes and awards were given on the stage and then the party listened to the concert of the evening star Marika and before the Hawaiian bloom and straw hats entered the dance floor, the whole crowd of hundreds of people extremely synchronously danced "Macarena". Last guest left at the crack of dawn. 

Polish Chamber of Tourism in cooperation with the MTP awarded the Department of Education, Sport and Tourism of Podlaskie Region Marshal's Office for the best cooperation with local governments. The prize in the category best promotion abroad went to the Travel Agency ESCAPE TRAVEL LTD. Portal OtoWakacje.pl and the Polish Tourist Organisation presented a diploma in the competition for the best tourist product of 2010 - the choice of Internet users. The largest number of votes was won by the Trail of the Eagles' Nests. During the evening the prizes awarded in the prestigious ranking "Golden 50 of the Tourist Market" were given as well. In the category of large companies the prize was received by Grecos Holiday Travel, the award for medium size company went to the Activ Tours Reisen Travel Agency and Trapers TBP and the first place among small companies was won by Net Studio.

The next edition of TOUR SALON will be held in Poznań on 19 - 22 October, 2011.

We already cordially invite you to visit the fair next year!



